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THE ULTIMATE SPA TREATMENT: DIAMONDS AND CAVIAR FOR YOUR FACE

Chopard jewels regularly help
B:::;y A-listers like Julianne Moore,
Lupita Nyong'o and Chloé Sevigny

sparkle on the red carpet, but now, thanks to
a new spa treatment, they can do the same for
tired skin. The jewelry house, one of the offi-
cial partners of the Cannes Film Festival, has
teamed with the Hotel Martinez's L.Raphael
spa on the Diamond Powder Mask, which
combines Chopard’s “diamond powder” and
L.Raphael’s anti-aging Cure-C nutraceuticals.
L.Raphael founder and president Ronit Raphael
calls the undertaking with Chopard’s Caroline
Scheufele “very special.” Says Raphael. whose
spa develops a luxe treatment each year to

debut during the festival: “This marks
the first time a luxury jewelry brand
has collaborated with a luxury beauty
brand.” In the mask treatment, the
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diamond powder acts as an exfoliator
to remove dead skin cells, opening up
the pores for penetration of the Cure-C
formula, which helps to boost colla-
gen, minimize fine lines and wrinkles,
reduce pigmentation and brighten skin.
Also new on the spa's menu: a green caviar
skin care collection. Known as “sea grapes,”
green caviar is a seaweed with beads grow-
ing on its stems that are high in healthy fats,
collagen and antioxidants, and therefore good
for skin and hair. L.Raphael has infused these
little gems with oxygen to create products
such as a rich cream and mask, and offers an
Oxy Green Caviar Treatment. — cHms CARONER




